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What SOCIAL MEDIA CHANNELS
work for you?
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Consider this when picking your 
CHANNELS

u TIME – how much time is necessary? 

u PASSION – specific passion that would work well with social media?

u SKILL SET – what are you capable of and want to learn

u AUTHENTIC VOICE – customers can spot fake content

u WHO IS YOUR CUSTOMER – what social media do they use?
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Consider this when picking your 
CHANNELS

u DIVIDE AND CONQUER TECHNIQUE – not just you, have multiple content 
generators

u PLAN, PLAN, PLAN and did I say PLAN – It’s easy to let social media slide

u KNOW THE RULES & BREAK THEM – research what influencers are doing –
take the ideas and make them your own
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Your SOCIAL MEDIA CHECKLIST 

u Frequency/Schedule

u What to include

u Time to Dedicate

u The SOCIAL aspect –

u Remember to Reciprocate

u Create Networks in Social Media

u Tag and Be Friendly

u Promote vs. Engagement
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Your CONTENT & CALENDAR

Time

Time

Time
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TIME to post! GOOD TIMES! 

9



CONTENT IS KING

u Industry Specific – Check out the Competition!

Restaurant Specific
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Think about your WORDS

People like:
• Food
• Animals
• Freebies
• Videos
• Lists
• Ideas
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The art of SOCIAL MEDIA STORYTELLING
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The elements 
of a GOOD STORY
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SIZE matters!
Use Canva
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Keep to your BRAND

u Logo

u Palette

u Font 

u Photo Aesthetic 

u Your Voice

u Revisit this – Every Year. 
Don’t be afraid to make 
small changes.
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Brand your POSTS

BORDER & PALLETE

FONT CHOICE & BOX
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Brand VARIATIONS are good!
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Brand VARIATIONS & Brand FAMILIES
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Brand CONSISTENCY – all social channels
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VIRAL posts – The Instructional Post 

Call to Action – “Tell people what to do!”
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VIRAL posts – The DIY Post

Extremely “Sharable” posts!
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VIRAL posts – The Reference an Event Post

Jump on an event and be part of the conversation.
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VIRAL posts – The Heart Tug Post

People love, love. 23



VIRAL posts – The Human Truth 

A post an audience agrees with or can relate to 
without much thought.
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VIRAL posts – Prizes for the Win

A unique give away that is relevant to your brand. 25



INTERNAL AND EXTERNAL Social Media
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Photos Matter WHAT IS YOUR STYLE? 
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The HASHTAG #

#DON’T
#BE 
#A 
#TOOL
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Types of #HASHTAGS 

MAGIC NUMBER IS 11
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Know the COMPETITION 

Watch the TOP 5 – Monthly & Analyze

• Check for High Engagement Posts
• How many times do they post?
• What Social Media do they use?
• Keep Tabs on Changes
• Don’t Copy – Stay Authentic
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Thank you!
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