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SOCIAL MEDIA CHANNELS

Who is your audience? How can you reach them? What are your goals?

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM FOR YOUR BUSINESS
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Consider this when picking your
CHANNELS

vV v v v Vv

TIME - how much time is necessary?

PASSION - specific passion that would work well with social media?
SKILL SET - what are you capable of and want to learn

AUTHENTIC VOICE - customers can spot fake content

WHO IS YOUR CUSTOMER - what social media do they use?

Be yourself

evervone else is taken




Consider this when picking your
CHANNELS

» DIVIDE AND CONQUER TECHNIQUE - not just you, have multiple content
generators

» PLAN, PLAN, PLAN and did | say PLAN - It’s easy to let social media slide

KNOW THE RULES & BREAK THEM - research what influencers are doing -
take the ideas and make them your own

it




Your SOCIAL MEDIA CHECKLIST

Frequency/Schedule

>

» What to include

» Time to Dedicate

» The SOCIAL aspect -
» Remember to Reciprocate ‘
» Create Networks in Social Media " '
» Tag and Be Friendly "

» Promote vs. Engagement ‘ /




hero* social media checklist
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SOCIAL MEDIA

CONTENT & CALENDAR CHEAT SHEET
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TIME to post! GOOD TIMES!

Best Day of Week 1o Post Best Time of Day to Post (EST)
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CONTENT IS KING

>

Industry Specific - Check out the Competition!
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Think about your WORDS

rom

MOST POPULAR

W&W@ COMMON WORDS IN

IN HIGHLY-SHARED Highly-Shared Headlines

HEADLINES

Word & Phrase # of Uses | % of headlines FGCQI ’( ' TN“(Q' | G g" i1 Piﬂth.S( unk.d'n
LIST POST 787 11.10%
YOU / YOUR P 6.74% THINGS GOOGLE | CHOCOLATE ' CHICKEN GOOGLE
FREE/GIVEAWAY 255 3.60% RECIPE FACEROOK BUTTER CHOCOLATE | FACEROOK P l lk .
HOW 10 205 289% asout | civeawar | Recwe | meciee | swouwo eople tke.
DIY 197 278% VIDEG | ABOUT | PEANUT BUTTER SOCIAL e Food
LUMETMY |1 s SHOULD | sHOULD | GOOGLE | weopiNG | Asout
EASY 137 1.93% . ° An] malS
win 104 a7 REASONS | SOCIAL CREAM PLANUT CHICKEN .
NEw 9 a7 MOMEMADE | MEDIA | COOKIES | COOKIES | THINGS  Freebies
WAYS 75 1.06% | .
HEALTHY | REASONS | CHICKEN | HOMEMADE APPLE e Videos
WHY 60 0:85% EVERY TWITTER | CHEESE | SALAD IDEAS . List
VIDEO 2l 072% PEOPLE ANDROID | COOKIE CREAM | MEDIA 1SLS
THE MOST 17 0.24% !
 |deas

€ buffer @ CoSchedule = buffer @ CoSchedule



The art of SOCIAL MEDIA STORYTELLING

LITTLE 'S’ BIG ‘S’
STORYTELLING STORYTELLING
ANECDOTES LEGENDS
EXAMPLES FAIRYTALES
RECOUNTS EPICS

HERO'S JOURNEY



The elements
of a GOOD STORY

“People will
remember your
stories before
they remember
your sales pitch.”

h-m

FAMIL ARITY

The more famibar »
story feels, the more
powerfyl it i

Stories ate Most persuasive
when readers work out their
meaning for themselves.

TRUST IN THE TRLLER

Our leelings abowr
3 storynelier
inflgence our reaction
10 thew story

J

WHAT REALLY
MAKES A
GOOD STORY?

STORYTLLAING has Decome one

Its a very effective woy to engage

audiences, convey information and
nffuence people without wsing

over! persuasion. This gi

shows the Charactenstics of great

SimrLiciYyY
Simple stories are 3rong stories
Take out everything that
doesn't werve the nariative

Stories need dramatic
development aad
emoticona! dynamicy.

The mece pecple idenmifly
wih & Moy, the more Mely
1hey are 10 be petsuaded

The mase readers put
thamaelves inta » story,
the more m.olyfgoy ate to

change their opinicas,

. a4 th gy g e gebete

EXId Copywriting




SIZE matters!
Use Canva

GETLOST IN
STOCKHOLM

[amssese
ADVENTURE AWAITS

ALPPYRR
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n 5ki Lodge

WINTER
VACATION
PACKAGES

oz social media
&’a cheat sheet

min, opfimal, and max photo sizes

minimum ophma IMCETRET

Focobook?oool’hotosuos

. 400x 150 1200x 675 see lermplate’

. GmpCont ol ipociies 1640 x 859 see toemplale’

*  Event Cover nol specitec 1200 x 675 see template’

*  Prolile Pictwe 170 170 340 x 340  crops square + round

+  Unk Image 600x 314 1200 x 628 (1911 roso)

=  Photo Post Widths for quality 720, 960, 2048  (up to 2.3 rete)

*  Pholo Viewer max 2048 x 2048

Pinterest Photo Sizes

+  Profile Photo 180x 180 400 x 400 400 x 400

P pecommended) S00x 400 600 x 500 600 x 1260

* Board Cover MOx 340 600x 600 (1) sobed
“Toller wil be Gropped In feed. Wide! will be scaled. Clcked Pns b4l wide.

Instagram Photo Sizes

«  Pofile Pholo 110x 110 180 x 180  crops rownd

* Story image 1080 x 1920 (9.6 robcy

*  Pholo Post 1080 x 566 1080 x 1080 1080 x 1350*
“engec sises will work - these ce sied 1o the leed

Twitter Photo Sizes

*  Heoder 1500 x 500 see tomplate’

*  Profile Photo 400 x 400 400 x 400 crops round

*  Tweeled image 600x 335 1200 x 675  ony heigh! when chcked

* TwilerCord (link) 600x 314 1200 x 628 (1.91:1 retio)

Linkedin Photo Sizes

*  Profile Banner 1584 x 396 1 o)

*  Profile Avabor 400 x 400 20,000 any side

. post 600x314 1200x 628 (1911 role)

* Compoany Cover 1192x220 1536x768' 2MB

+ Company logo 300x 300 3OxM0 4ams

YouTube Photo Sizes

*  Channel Art 1546 x 423 2560 x 1440 see tempicie’

« VideoThumbnol 640x 360 1280x 720

* Channel lcon 800 x 800

wmnm..om

@toulseM com Jcn 11, 2019 Vlsn blt NlSMsizes for updates,




Keep to your

RECOMBAEY LOAO

" PARKS&
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FOUNDATION

POUBIDATEON

» Logo
» Palette
» Font

BRAND

PUINARY PRLETTE

®
0@
SEOONTDARY PALETTE

®
o

PEIMAYY trmr

Archer Lig
Archer Book
Archer Medius
Archer Sessibcld
Archer Bold

PRIMARTY SAN sZRiF
Nuutra Ligint
Nautra Book
Neutra Demi
Neulss Bold

A ks T skt Tl
Archer Bock ol
Archer Medium ltalic
Archer Semibold Iralic
Archer Bold relic

Newutd-u Book Mokbe
Newtra Deni Molic
Newtro Boid Mnlic

Photo Aesthetic

Your Voice

Revisit this - Every Year.
Don’t be afraid to make

small changes.




Brand your POSTS

LAYOUT

BORDER & PALLETE

FONT CHOICE & BOX




Brand VARIATIONS are good!
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loko YARIATIoNS
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Brand VARIATIONS & Brand FAMILIES

B
Trade Networks

Corporation
Express‘

Home Delivery
Custom britica]

X.
Supply Chain

Services




CONSISTENCY

cocacolae =N BN -

636 posts 2.2m followers 580 following

Coca-Cola #ShareaCoke us.coca-cola.com

Coiason e
¥ AnMs OA Yhat ..? You don'l throw a party every . 3o
tme you have a burger and Coke? & T faphum oV
Far—

e
»b—

cocacolait ¢ X -

797 posts 78.8k followers 72 following

Coca-Cola Italia
Profilo ufficiale di Coca-Cola Italia. Seguici per essere sempre informato sulle novita
del mondo Coca-Cola!

www.coca-colaitalia.it

guidoxx ad marcoesilvyl

i POSTS TAGGED

#LovelsLove




Call to Action - “Tell people what to do!”




VIRAL posts - The DIY Post

SNACK
HACKS

Extremely “Sharable” posts!

Oreo
Liked - iy 25
—’

The latest phenomenon in frozen pop celture has
arived http //oreo.ly/ 18BEA)
#OrecSnackiacks — with Sage Webber, Fatmanur
Ozalp, tzzy Serrano and 46 othery

&5 70185 peogie the this
17,50 wmare

Top Comments =
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VIRAL The Reference an Event Post
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Jump on an event and be part of the conversation.




The Heart Tug Post

People love, love.

Converse

Live Ths Page

Our love for you is year round

£ 49552 peopie Ve tha
7 6,954 shaves
{J Vs prewocs comments

Alessandro Udack Punella Varlera
Salarvane

May 26 ) Y e |
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VIRAL The Human Truth

"There's a fine line between
perfect and exploded.”

A post an audience agrees with or can relate to
without much thought.




A unique give away that is relevant to your brand.




INTERNAL AND EXTERNAL

Social = =
e ommun
(External)
Social Media
Traini
Employee Customer
Engagement Service
Policies and Events and
Guidelines Campaigns
Knowledge Brand
Sharing Content

~—e

TYLE

sTY1
SPOTLIGHT

"ONLY)

Social
The Business Business Advocacy

(Internal)




WHAT IS YOUR STYLE?
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The HASHTAG # ' W}
f@‘{: T e

#DON’T
#BE

#A
#TOOL

B

e & [ty COMELUSTOM

B OV ot hon gk
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VSE HASHTAGCS wiTH Soall MEDIA,
Ton'T BE A TOoL Abot i




Types of #HASHTAGS HASHTAGS ON INSTAGRAM

Instagram 1s another hotspot Sor hanhtags, but works different than Pweets,
INTERESTS f 'MENSWEAR Ieaeractions are Mghest on Instagram posts with 11+ hanbtags.

AFFINITIES

LOCATIONS

PROBLEMS #STYLEGRID

0 Hashtags | 1Hashtag | 2 Hashtags J| 3 Hashtags

18% interaction 219% nteraction 1% interaction 39% interaction
por Lk followers poc 2k followers per 1k followers per 1k followess

BRANDED

#BRANDEDHASHTAG 4 Hashtags | 5 Hashtags | 6 Hashtags }§ 7 Hashtags

3% interaction A3% oteraction 33 interaction 0% interacticn
por Lk Sollowers pec 3k followers per 3k followers per 14 followers

TARGETED

NICHE GOOD . BEST COMPETITIVE
8 Hashtags J| 9 Hashtags || 10 Hashtags § 11 Hashtags

39.5% Imeraction A9 5% Interaction TI% rneraction 79.5% Irseraction
per 3k fallowers pe 3k followers per 1K followers pes 1A fallowers

MAGIC NUMBER 1S 11



Know the COMPETITION

Watch the TOP 5 - Monthly & Analyze

* Check for High Engagement Posts
 How many times do they post?

* What Social Media do they use?

« Keep Tabs on Changes

* Don’t Copy - Stay Authentic




Thank you!

DON'T GET
COMFORTABLE

COMFORT KILLS
GROWTH!




